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Cosmetic sector :
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st THE COSMETIC SECTOR

European Regional Development Fund

Perfumes & Cosmetics at a global level in 2018
A world market of $ 481 bn (Consumption)
5% growth rate
$ 83 bn in Europe
S 76 bn in the US
S48 bn in China
$ 34 bnin Japan
S 28 bn in Brazil

A world leader for exportation : the French Perfumes &
Cosmetics sector

The 2nd contributor to the French trade surplus

246 000 jobs

CosmETIC
3 200 companies VALLEYG

FRANCE




French
cosmetic market %E
2018 A 20
€11.429 Billion i
(+0.31%)
15% of
European
market W
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+5% w© +5.5%

market growth
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*Personal care includes bath, hair care, men’s shaving, oral care, sun care products, deodorants, and depilatories.

Source(s): McKinsey; Euromonitor; 1D 550657
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TEST & ANALYSE,
CONTROLE QUALITE,

Testing and Analysis,
Quality control, Service

MACHINES SPECIALES,
LIGNES DE PRODUCTION

Engineering, Machine tools,

ET FORMATION

Research and Training

SERVICE

000000)

INGENIERIE,

Assembly lines

RECHERCHE

Description of the pathwa

S

CULTURE DE PLANTES
AROMATIQUES

Aromatic plant growing

MATIERES PREMIERES
Huile essentielle, principe actif,
oléochimie, chimie verte, biotechnologie

Raw matericlls
essental oil, active principle, green chemis
biotechnolo

FABRICATION & FORMULATION
K FAGON
Poudre, Maquillage, Crémes, Lotions,
Produits de toilette, Parfums,
Cosmeto textiles, Produits capillaires

Manufacture, Formulation
Powders, Make up, Skin care, Toiletry
products, Perfumes, Cosmeto-textiles

3

EMBALLAGE PRIMAIRE
Flacons verre, Bouchons, pots,
Spray, pompes, Echantillons

Primary Packaging
Glass bottles, Caps, jars,
Dispensing systems, Samplings

EMBALLAGE SECONDAIRE
Cartonnerie, Etiquettes, Sérigraphie, PLV

Secondary Packaging
Boxing, Labels, Serigraphy, Point of purchase
advertising

CONDITIONNEMENT A FACON

-1

MARQUES

Brands

Packing

LOGISTIQUE | DISTRIBUTION

Logistics | Retail

CosmMmETIC
VALLEY
FRANCE
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525325% COSMETIC VALLEY
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70’s : Cosmetic plants are “ decentralized “ from the Paris e 207 9

area (towards Chartres for Guerlain, Coty-Lancaster or Paco- ol

Rabanne ; towards Orléans for Dior and the LVMH R&D, .

etc.) BourpogneFranche Conté

1994 : Creation of the Cosmetic Valley oL w25 .
15t President : Jean-Paul GUERLAIN " o
2005 : Cosmetic Valley becomes a — ot

“ pole de compétitivité “ (cluster)

and extends its territory to three — il .
regions (Centre, Normandie and B Nowele Calédonie
lle-de-France)

2014 : Cosmetic Valley is granted @P‘DE /4,
by the State the mission of

“structuring the Perfumes & 1 '
Cosmetics sector at a national

o" A %
level 2018 : Cosmetic Valley France RaANC
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Services of
Cosmetic Valley

* Networking

* Export support

* Congresses & Training

* Business Intelligence

* Research and Innovation




cesvere | [nternational
-~  Partnerships

Create a worldwide dynamic

_-": %) =.°-Global 25 International partnerships
.. .- Cosmetics

° ® o
®
L] e @ .
ceo- Cluster
o . e o
e Tow® » Worldwide beauty
g e . connections network

BEAUTEVILLE

ORIENTAL BEAUTY VALLEY

CHINA COSMETIC NEWSPAPER

GUANGDONG LIGHT INDUSTRY
ASSOCIATION

SHANGHALI JIADING NEW CITY
DEVELOPMENT Co Ltd. Et SHANGHAI
QIANYANG INVESTMENT
MANAGEMENT Co. Ltd.

China

ANDI ASOCIACION NACIONAL DE
EMPRESARIOS DE COLOMBIA

Colombia

BIO INTROPIC

UNIVERSIDAD NACIONAL DE
COLOMBIA

BEAUTY CLUSTER BARCELONA

Spain

POLO DELLA COSMESI

Italy

JAPAN COSMETIC CENTER

Japan

Cluster CHESE

Madagascar

BIOECONOMY CORPORATION

MIDA

Malaysia

CENTER OF EXPERTISE FOR PLANT The
COMPOUNDS Netherlands
Tahiti Fa'ahotu French
UNIVERSITE DE LA POLYNESIE Polynesia
FRANCAISE
QUEBEC INTERNATIONAL
Quebec
CAMP
TRANSILVANIA LIFESTYLE Romania
Université Cheikh Anta Diop Dakar | Senegal
Université d'Al Hawash Syria
TAIWAN BEAUTY VALLEY Taiwan
THAILAND CENTER OF EXCELLENCE .
Thailand
FOR LIFE SCIENCES (TCELS)
HANOT UNIVERSITY OF PHARMACY | Vietnam
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COSMETIC360 =

EXPLORING INNOVATION A0

RINNOVATION IN THE FRAGRANCE AND COSMETICS INDUSTRY

Cosmetic 360, the unique international fair dedicated to innovation
in the perfumery- cosmetics sector

- 220 exhibitors including 30 start-up, 6 majors (L'Oréal, Chanel,
Nuxe, LVMH Research, Rodan+Fields, IFF), 30% international,
6 winners at the Cosmetic 360 Awards

- More than 5 000 unique visitors (+10% vs 2018)

- 70 countries represented — % international visitors

- Strong media coverage: 487 french articles and 235
international articles

- 180 Open Innovation sessions

- 11 prospective conferences

https://www.cosmetic-360.com/
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Artificial
Intelligence

Plastic free Naturalness

INVISIBLE
MOISTURISING
SHIELD

Soothes facial skin

’Oréal x Albéa S COSMETIC
Cardboard

VALLEY 2
Tube FHANCE!@
(launch 2020)
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European Reglonal Development Fund

Annual growth of global beauty* market
6.5%
55% 4.9%
450% 3.4% 3.8%
3.5%
2.5%
1.5%

Natural and
2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019
[ ]
O rga n I ( : m a r et Annual growth of the organic and natural beauty** market

5.5%

5.25%
5% 4.9%
aow 6% 46%
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1%

12.0% 10.4%
o 9.4%
™ 10.0% 8.7%
% 8.0% 7.3% 6.6% 6.8% 6.6% 6.9% 7.1% 7.3%
o — —— . Y @ —a
2 6.0%
2
o 40%
¥ 2.8%
: OT"
2013 2014 2015 2016 2017 2018 2019 2020 2021e 2022e 2023e
CosmETIC
1) Note(s): *Cosmetics market excluding soap, oral hygiene, razors, and 2) Note: Worldwide; 2020; **Excduded are products for cleansing and care and VALLEY .4
blades professional products or services; e: estimated. ,@
3
Source(s): L'Oréal; ID 297070 Source(s): Statista Consumer Market Outlook: 1D 111827 FRANCE




l‘ l I ‘e r ' e” EUROPEAN UNION
North-West Europe

European Reglonal Development Fund

Natural beauty

consumers are
moving towards
sustainable/clean

Share of respondents

Sustainable attributes consumers consider important when purchasing beauty

36%

products

21% 21% 20%
. . . 3

Clear list of ingredients  Ethical credentials  Sustainable/recyclable

Skin care
33.5%

packaging

Sustainably-sourced
materials

Market share of the natural and organic beauty industry

worldwide, by category

Hair care

33%

Vegan/organic
ingredients

If you wouldn’t eat it, don’t put it

on your skin

Others
33.5%

CosmMETIC

VALLEY g
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European Reglonal Development Fund

Natural
consumers are
looking for
healthier and
food-inspired
ingredients

Share of respondents
influenced by the ingredients

Tumeric 68%

Fruit/vegetable extracts 64%
Coconut oil

Qils (natural/essential oils)
Tea

Apple cider vinegar

Ginseng

Food waste (coffee grounds, seeds,

and peels)
Caffeine
CoswnvETIC
VALLEY g
Note: Worldwide; Q3 2019; 29,000 respondents FRANGCE @‘

Source(s): GlobalData; D 1133356
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Reducing the environmental impact of products :
Use natural ressources, renewable product
Reduce packaging --> new materials, recycle, development of bulk (refilling)
Develop short circuit
Develop green technologies : biotechnologies, éco-extraction

To increase % of naturalness asked by consumers

To develop multifonctionals molecules to decrease raw materials number used

Substitute synthetic material to meet challenges :
Microplastics
Preservative molecules
Silicones : texture, sensory raw material

CosmMETIC

VALLEY e
FRANGE @
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""""""""""""""""""""""""""" Witch kind of molecules ? ., ®#a° O
0 --r ;

-

~
-

] | I - " ;'ﬁ-ir .
Sort of molecules required : g\ﬂ T Y

Active molecules : moisturised, antioxidant, nourishing, hyaluronic acid...
Fonctionale ingredients : emulsifier, texturing agent, oil, grease, colorant...
Natural preservative molecules

Use vegetal extracts

Use of multifonctional molecules=> natural modificated molecules

CosmMETIC

VALLEY g
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............................ Important criteria

Industrial constraints to take into account
Availability
Reproducibility
Traceability
Necessity of joining other industrial applications
Possibility of used (Nagoya protocol)
Pesticide used
No used of GMO
China list
REACH legislation

CosmMETIC

VALLEY 2
FRANGCE @
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POSt COV|d TrendS The situation clearly

reinforces the trend of naturalness
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European Reglonal Development Fund

Eco-anxiety
Global Warming
Atmospheric pollution

Digital Stress
Blue light

Search of well-being
Skin care increase
Naturalness
Cosmeto food

Sport / Méditation /
Yoga

| i» REGENERATION

HO KARAN;

NO STRESS ESSENTIALS

HO KARAN

LHUILE
STUPEFIANTE

TOUR DES YEUX
HUILE MUITLUSAGES aly, CON
EVERYTHING OIL €& eve conrous

" INNOVATION

N BARRIERE _
§ ANTI - LUMIERE BLEUE

AGE PROTECT

CREME MULTI - ACTIONS

RIDES, FERMETE, ECLAT
ANTI-POLLUTION & LUMIERE BLEUE

4D ;
e G
03
: \
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Consumer aware of its
environmental impact

Solid cosmetics (less water)
Reffilable packagings

Local sourcing

Short formula

Natural products
Committed purchase

900.care

HiBAR.
4

SOLID
SHAMPOO
—————————
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~+=  Natural sourcing

Superfruit — SuperFOOD
Upcycled Skin Care Ingredients
Antimicrobial products

Probiotic are a food source for microorganisms.

Use of ferments

;;;;;;



North-West Europe

European Regional Deveiopment Fund

EUROPEAN UNION

Cosmetic Valley
1, place de la
Cathédrale — 28000
Chartres
Tél.: 0237211211

www.cosmetic-
valley.com

CosMETIC
FRANCE 3

Amandine Goubert, R&I Director — agoubert@cosmetic-valley.com



